ARTEKALE
The street art is a living form of expression, which aims to transform space into an artistic experience everyday" What initially we called Street Theatre with a code not yet clear is nowchanging and constantly redefining because of its flexibility, its rigid stereotypes of weakness from the professional point of view and its non-recognition in terms of technical and artistic . For this reason Artekale ,group of street-Basque Country, was borne to study everything that relates to street.n es
We are:
■ Companies: Hortzmuga Teatroa (Bizkaia), Gaitzerdi Teatro (Bizkaia), Kukubiltxo Antzerki Taldea (Bizkaia), Panta Rhei Producciones (Araba),  Oihulari Klown (Gipuzkoa), Tokia Theatre (Lapurdi), Deabru Beltzak (Bizkaia), Lagunarte (Lapurdi), Ganso&Cía (Bizkaia), Cetxu Paganini (Bizkaia), 0 Teatroa (Zero) (Bizkaia), Trapu Zaharra (Gipuzkoa), Azulkillas (Bizkaia), Simulacro Teatro (Bizkaia), En la Lona (Bizkaia), Pikor Teatro (Araba), La Tirili (Araba), La Pez (Bizkaia), Xabier Larrea (Bizkaia) y Turukutupá (Araba).

■ Istitutions:
City of Leioa – Umore Azoka–Feria de Artistas Callejeros

City of Bilbao – Festival Bilbo kalealdia

City of Arrigorriaga – Festival Internacional de Clown y Payasos. 

Who cooperates?

The Basque government, the Bizikaia department, Eskena (stage productions of Euskadi),  SGAE-Athors Foundation,  ATAE (Associaton of technicians of staging in Euskadi), the magazine  of Scene Arts “ARTEZ”. 

Who can participate?
All those artists and professionals from production companies, public institutions and autonomous bodies, educational institutions, Fairs and Festivals, technical services subsidiary companies, communications companies, related art scenic road and all public and private entities that and wish to share the goals of the project.

General aims of ARTEKALE
· Gaining greater national and international visibility of Euskadi street arts, driving sector development through the analysis of his artistic values and specific treatment of the main challenges to be afforded.
· Create a space for reflection and a meeting on the situation of street art in Euskadi involving all agents involved in production, distribution and performing.
· Strengthen business development of street art by leveraging diversity and characteristic of supply, circuit programming, and audience.
· Deepening the general problems of those specific issues that threaten our activity.
· Promote research and exchange of experiences between enterprises and institutions.
· Collect material and documents of the sector from a historical perspective and documents that contribute to broaden the historical culture archive.
· Undertake regular reviews and analysis of the sector to help improve a competitive market.
· To promote the stabilization of a stable circuit of performances in Basque Country for the various artistic proposals. 
Activities of  ARTEKALE

Openday and stages (opened to public)

• Safety in the use of the art pyrotechnics.
• Safety of shows and stage space.
• creation and design amschere ..
• The form in street theater.
• The technical information.
• Management and Marketing.
• Management of copyright.
THE SITUATION IN THE FIELD OF ART STREET IN  EUSKADI COMPARED TO THE NATIONAL SITUATION.
· complicated situation: there was a sharp drop in trading, let's not forget that 94% of these are made by various administrations (mainly by municipalities) or boards related  of these organizations. Only a very small percentage coming from private companies ( events, presentations ...).
· We also Foresee a significant drop in subsidies for new productions, tours, etc. .. ...
· Mostly required: shows small and medium size which do not contain production costs and the costs of the company do not rise.

· Also required: shows easy to understand (lack of committed performances and politically motivated), and mainly comedians.
· To summarize: "waiting for better times"
Do not forget that Euskadi the presence of street art, especially in the context of different parties was very important and it is expected that when the crisis is overcome, things will return to normality. 
If we compare our situation with the rest of Spain, our position in bargaining with the companies, as well as the programming is good, more or less the same level of Catalunya.

In the rest of the state have disappeared or are now many Festival biennial or reduced the number of days duration.

As regards the situation of institutional support is even worse:  in previous years contributions were often symbolic. At this time, neither the companies nor the individual organizations are hoping to receive financial support, neither for production nor for the tour, nor for the organizations of shows...
IDEAS ON CULTURAL COOPERATION IN THE FIELD OF EUROPEAN STREET ART.
We believe that the creation of networks that contain the largest number of companies, artists, distributors, producers, operators of street art may:
Improve the screening of street art, to develop the sector through the analysis of its artistic value and developing the sector through the analysis of its artistic value.
Create a space for reflection and a meeting on the situation of street art that brings together all the agents involved in both production, distribution and performing.

· Strengthen business development of street art by leveraging diversity and characteristic of supply, circuit programming, and audience.
· Deepening the general problems of those specific issues that threaten our activity
• Promote research and exchange of experiences between enterprises and institutions.

• Undertake regular reviews and analysis of the sector to help improve a competitive market.

• Search for the standardization of work processes and consider contracting sector as a “control device”
And don’t forget that  "Unity is strength"
